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OLD MEDIA can learn new tricks,
according to Ladislav Svestka, CEO of
the Czech Republic’s KM Plus Media.
The company was formed only last
month to become the international
distribution arm of KM Records,
which had been focused on produc-
ing and distributing DVDs and books.
The company has an extensive port-
folio of wildlife, travel, children’s,
entertainment and lifestyle pro-
grammes, including Bravo Chef, in
which culinary masters from various
countries explain how to cook their
favourites dishes.

But most successful has been My
Animal Family, which is being sold in
the US by Wal-Mart children’s out-
lets. “It is a book with a DVD which
has a 15-minute film about the ani-
mal concerned, made with footage
from the BBC Motion gallery,”

HIT ENTERTAINMENT has ap-
pointed Spanish production and
distribution company, Imira Enter-
tainment, (o represent the company’s
TV rights catalogue and home enter-
tainment distribution in Spain and
Portugal. Imira Entertainment will
now act as the key licensing agent for
TV rights across HIT’s pre-school
shows, including Thomas & Friends
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Svestka said. “There is also a secret
code in the book which when entered
on a computer takes the child to a
website where they can play educa-

tional games about the animal.

and Bob The Builder, in the Iberia
region. Imira Entertainment will also
act as licensing agent for Fireman Sam,
Angelina Ballerina and Barney home
entertainment releases.

Christophe Goldberger, head of dis-
tribution and marketing at Imira
Entertainment, said: “We are focused
on positioning ourselves as a special-

ist third party rights representative for
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Sales manager Jean-Louis Cornu
added that the‘games enabled players
to score points and win virtual tools
such as binoculars which help observe

the animal’s environment.

the region and this deal underscores
that objective.”

“These two territories represent im-
portant and strategic markets for HIT
Entertainment,” said Wayne Dunsford,
vice-president television distribution,
EMEA. “We look forward to expand-
ing our broadcast footprint and home
entertainment distribution and taking

our brands to a new audience.”




